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     Secret, a line of deodorant and antiperspirant, strategically places ads in magazines, 

such as Seventeen, to target their specific demographic, girls and young women.  One 

particular ad features a new scent of deodorant and body spray entitled Ooh-la-la 

Lavender.  In this ad, two young, beautiful girls dressed in the same strapless, purple 

dress are standing in a striking rainforest with lush plant life and exotic animals.  Also, at 

the top of the ad the phrase “When you’re strong, you sparkle” is displayed.  Based on 

the five key concepts and Herbert Zettl’s model of media literacy, this ad will be 

examined and analyzed by using observation, analysis, and action.   

     The company Secret created this ad for their Ooh-la-la Lavender deodorant and body 

spray with the hopes of enticing young women to purchase this new product.  Since 1956 

Secret has been making antiperspirant products for women, although these products have 

changed quite dramatically since its start.  Their slogan, “Strong enough for a man, made 

for a women” suggests that women deserve the same strong perspiration protection as 

men, a principle they continue to emphasize.  The company hired a team of artists, 

designers, advertisers, and many others to create this ad.  Although many changes and 

innovations have happened to the company, they continue to make consumer-pleasing 

products and use ads, like the one found in Seventeen Magazine, to drive sales. 

     Many different techniques are used in this Secret ad to attract the attention of 

individuals.  Color is very important in this ad.  The scent lavender suggests purple and 

bright shades of purple are the predominant colors present in the ad.  Everything from the 



girl’s dresses, to the flowers, to the sky is a shade of purple.  Along with the purple, 

bright shades of green are present, making the ad extremely noticeable to someone 

glancing through a magazine.  Another technique used to grab the attention of individuals 

is the exotic animals, such as peacocks, lizards, and hummingbirds.  These animals are 

rather rare and beautiful, which may make someone stop at the ad to gaze at them.  A 

final technique used to draw the attention of individuals is the two striking women who 

appear in the middle of the rainforest.  Whether one is enviously or longingly staring at 

the women, they have the ability to draw attention to the ad. 

     There are many different ways to understand this ad and different people will 

understand it differently.  For example, it can be argued that the ad displays a sense of 

feminism, a concept the company Secret tries to emphasize.  The phrase at the top of the 

ad, “When you’re strong, you sparkle” advocates the empowerment of women.  It implies 

that being a strong woman is positive and it is possible to be a strong woman without the 

presence of a man.  On the other hand, it can be said that this ad actually exploits women 

by showing two young women in a sexy, alluring manner.  They are specifically used to 

attract attention and are positioned at the central point of the ad.  This is just one way 

different people may understand the ad differently.   

     There are certain points of views and lifestyles represented in this ad.  The point of 

view represented in this ad is that of a female.  Even though the women show sex appeal 

in the ad, they are not exposed and look tasteful.  Also, the ad promotes feminine values.  

On the contrary, the male point of view is omitted from the ad.  The product is intended 

for women and the ad uses distant techniques to attract women to it.  When creating the 

ad, the company Secret was more concerned with gaining the attention of females, their 



target population, than males.  Furthermore, the lifestyle represented in this ad is one of a 

young, beautiful, independent woman experiencing the limitless environment in which 

she lives.  This lifestyle represented in the ad also produces a sense of cheerfulness and 

little stress.  It is very easy-going and relaxed.  For instance, the women’s hair is not 

perfectly positioned; rather, it is relaxed.   

     This message was sent to persuade girls and young women to buy Secret’s deodorant 

and body spray products.  The two striking women in the ad, along with the slogan at the 

top stating, “When you’re strong, you sparkle”, suggests that by using Secret’s products, 

one will obtain beauty and sex appeal.  In addition to the women being beautiful, 

everything else in the ad is too, including the flowers, animals, and the sky.  Similar to 

beauty and sex appeal, the scene also suggests a sense of exoticness, and by using 

Secret’s product one can acquire personal exoticness. 

     Several aesthetic fields are used in this Secret ad to communicate to the viewer.  To 

begin, light and color are two very important aspects of the ad.  Vibrant shades of purple, 

green, and many other bright colors fill the entire ad.  Overall, purple is the most used 

and most significant color because, as stated previously, the lavender scent suggests the 

purple color.  Also, the actual product, shown in the ad, has different shades of purple on 

it.  In addition, the ad is very bright.  Although the sky is purple, which generally 

suggests evening, the ad is set in a daytime atmosphere and light shines down on the two 

women.  The women even appear to be glowing, suggesting this is a result of using 

Secret’s product.  Along with color and light, space is also an important part of the ad.  

Very little space is not filled up in the ad.  Unusual animals and lovely plant life cover 

most of the ad and the women and the product appear in the center.  Even though there is 



so much going on, the focal point of the ad is the women and the product because they 

are placed in the center.  Space is used effectively to draw attention to the product.  

Finally, time and motion are used in Secret’s ad as well.  The ad is set in daytime and 

although the ad is a still shoot, the women and animals seem to be in motion, like a photo 

was captured in the middle of action.  Sound was not an aesthetic factor in this magazine 

ad; however, light and color, space, and time and motion all are vital to the success of 

Secret’s ad. 

     In this ad, the power of feminism has produced what counts as knowledge.  For 

example, in the struggle for gender equality, women have proven their psychological, 

emotional, and physiological strength (possibly stronger than men).  However, women do 

not generally rival men’s physical strength, women have proven that they are as 

worthwhile as men.  Although gender equality is at an all time high, women are not 

completely equal to men and continue to struggle for even more equality.  This ad 

illustrates the idea that strong, independent women can look beautiful and delicate.  It 

suggests that beauty and strength are not only external, in fact, internal beauty and 

strength are much more important. 

     There are numerous key features that facilitate communication.  These include actual 

words and images.  The words “Ooh-la-la-Lavender” appear twice throughout the ad, a 

critical decision to highlight the deodorant and body spray scent.  Moreover, the phrase, 

“When you’re strong, you sparkle” appears once to assist in the relaying of the message 

to the viewer of the ad.  Along with the words, images also aid communication.  The 

images of the product communicate what to expect to viewers.  The images of the 



beautiful women, animals, and plant life communicate the exoticness of the product and 

the idea of being strong and independent.  

     Several cultural values or ideals are represented in this ad such as the importance of 

beauty in a woman and feminine principles.  Although the ad is for a deodorant and body 

spray, emphasis is put on the two women in the ad.  Outwardly they are wearing a lot of 

makeup and seem flawless and ideal.  They are thin, young, and good-looking, three 

significant standards held in American culture.  Additionally, feminine principles are 

represented in the ad.  Because the ad does not demonstrate any masculine values, it 

empowers women to be strong and independent.  It encourages women to stand-alone and 

to make a statement.        

     At first glance, this Secret ad appears to be a stunning, exotic ad to catch the eye of the 

reader of a magazine, but there is a much deeper meaning.  After careful observation and 

analysis, action can be proposed.  This ad perpetuates the concept of feminism and the 

importance of strong, independent women.  Appropriate actions may be taken to ensure 

the continuation of the fight for gender equality and equity.  Women must remain proving 

their strength and capabilities and emphasis the significance of inner strength and beauty.  

Overall, this ad has many different levels and layers to be interpreted by the viewer.  

Several aesthetic techniques and values are used to communicate to the view.   

 

 

 

 

 



 


